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PREFACE



This is not a book for clients. Or the press. Or anyone
but us. You. We. The partners in Element 79. This book
outlines our philosophy. But a book merely aggregates
words; beliefs become real only when set into action.
Every day. By everyone. Beliefs become real only when
they become culture. And cultures spring from people.
Which is why we are “partners.” We are all in this
together. As a team. Partnership forms the bedrock of
our culture and drives our philosophy.

So what do we believe?
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We believe in gold standards. For our work and for
ourselves. Thus Element 79: the atomic number that
represents gold. We strive to create lasting value through
the creative we develop, the insights we uncover, and the
results we drive. So we hold ourselves to this higher standard,
starting with the relationships we foster. With gold standards
as our guiding philosophy, Element 79 can be the best place
to grow brands. And the most desirable place for advertising
people to work. Period.



02



We believe that none of us are as smart as all of us.
Or as inventive. Or as effective. So we must be relentless
in our quest to ferret out dysfunction and work together
more effectively. We are not five departments; we are
one agency. By working together in true partnership, we
create gold. For our clients. And ultimately, for ourselves.
That’s something more than advertising: it’s alchemy.
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We believe in the value of character. Honesty must be a
core value, along with respect and trust. Integrity matters.
As partners, we share a commitment to build a workplace
that emphasizes personal empowerment and responsibility.
To create a culture of intra-agency cooperation and
camaraderie. This is nothing more and nothing less than
the golden rule. And this foundation can create lasting
value in our temporal business.
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We believe in making our clients’ businesses our business.
We strive to be something unique in our industry: a modern
agency that follows the timeless and oft-neglected approach
of putting clients first. This simple yet profound change in
perspective means we demand more from our work. We
delve deeper into brand understanding. We get closer to our
clients’ hopes and dreams. And we value our relationships
like gold. In fact, this kind of strong relationship with our
charter clients Pepsi, Quaker and Frito-Lay laid our foundation
as the industry’s largest agency start-up. And it continues
to provide a powerful springboard for growth. After all, when
our clients win, we win. It’s no more complicated than that.
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We believe creative must be more than a department.
Creativity is an approach, a mindset. We must all be creators
and builders. Building better briefs with creative insights.
Better integration with creative innovation. Better relationships
with creative inspiration. An intelligent emphasis on creativity
ultimately builds a better workplace and a stronger agency
brand. Since all of us have a hand in producing our work,
all of us must place a golden value on creativity.



06



We believe in the value of curiosity. Curiosity drives that
voice in our head to ask “Why?” “Why not?” and “What
if?” Curiosity fuels creativity in any discipline. Curiosity
pushes beyond assumptions and the status quo, keeping
brands and ideas fresh and relevant in a changing world.
At Element 79, we value people who believe in reinventing
expectations. We value curiosity zealots: optimists,
workhorses, builders. Anyone ready and eager to uncover
brilliant new thinking on behalf of our clients.
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Most of all, we believe in each other. When we joined
Element 79 Partners, we each made a shared commitment:
to forge something of enduring value, something that
represents the best of all of us. By putting our clients first,
by working together more productively, and by holding
ourselves to higher standards, we can create a new golden
age for advertising. After all, we are not simply another
agency; we are partners: Element 79 Partners. And
that makes all the difference.
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